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Why social networks?



Why social networks?

engagement

Because everyone is talking about it

Increased loyalty

new revenue stream

SEO

innovative to differentiate.
ownership of customer base

CRMcustomer acquisition

word of mouth

free advertising

empower consumers

create brand advocates
wider audience



Why social networks?

Get people working together better.



How should I use them?

Suppliers

Conversations are 
happening between your 

customers – be involved in 
that conversation.

Help your suppliers 
collaborate to get better 

performance.

Make the most of your 
employees. Empower your 

employees to do better 
business. 

EmployeesCustomers



Ogilvy Brainz – employee network



Allourbestwork – IPA customer network 



Supplier networks



Our clients



Where should I start?



Questions to ask now

• Where can I make the most difference to my business, by 
connecting employees, customers or suppliers?

• What am I trying to achieve with my social networking 
strategy?

• Am I sure I want my audience talking to each other – and if so 
how?

• Is my audience already communicating elsewhere on the 
web?

• What can I give an individual member of my audience that 
they will find useful?



Thank you

Charles.wells@kinshipnetworking.com


