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INTRODUCING…



Sun Microsystems – Andreas Schneble

Develops technologies that power the global marketplace

− Systems and Storage: SPARC, x64 Servers, Servers + Storage

− Software: MySQL, Solaris, Java

− Services

Ranked #184 on the Fortune 500

Fiscal Year 2009 Q2 Revenues: $3.220 billion

30,000 employees worldwide

Conducts business in over 100 countries

www.sun.com Andreas Schneble, 
Group Manager Europe, 
Global Online Marketing



dnx – Domini Pettifar

Founded: 2000
Staff: 34

Full service marketing 
communication agency offering:

Strategy
Media / planning
Concepts / copywriting 
Design / artwork 
Digital / e-marketing
Data management

www.dnxmarketing.com Domini Pettifar, Joint MD



Sun’s Social Media Strategy

Turning things upside-down

On the network consumers:

− Create identity

− Express affinity

− Unleash creativity

It’s all about me

Content is king

The syndication of everyman

Opportunity to radically grow Sun 
brand awareness, preference by 
capitalizing on it

Blogs

Wikis

Forums

File Sharing

Multimedia

Sun Learning eXchange

Radio Network

Facebook

Twitter

Community content



Sun’s Social Media

Blogs:

9700 bloggers 

1.8m page views per month

WIKIS: 

2400 contributors 

101M Unique visitors/month

Sun Forums: 

355 Forums 

351,000 Contributors



Sun’s Social Media Strategy tips

1. Relax & Trust Your Contributors

2. Enable Users to Build Their Community

3. Guide & Nurture a Self-Sufficient Community



The Challenge

To engage and have dialogue with a new audience for Sun

− One that’s extremely important to them

− One that’s extremely difficult to talk to

SYSTEM ADMINS

− The unsung heroes of the IT World

(and a cynical bunch when it comes to tech marketing)



What are they like? 

Regard themselves

as heroes within the companies at which they work. 

the ones that keep the systems, the PCs and the network up and 
running…

without them, it would all fall over in a matter of minutes. 

refer to end users as “lusers”

AND…

notoriously difficult audience to communicate with 

opinionated and tend not to respond to regular corporate branded
marketing 

prefer to find things for themselves

But our target audience all work for companies that already have a 
relationship with Sun.

We hate 
marketing!



What are they into?
We have great 
dress sense!



The Campaign

Microsite at core – a place where System Admins can go to be with 
others, just like themselves.

− Contains balance of ‘serious and silly’

− Cartoons, games, spoof ads

− Blogs written by 2 main characters ‘Spod’ & ‘Systemhero’

− Some factual material about Sun and products

Forget the 
brand!



Site Homepage



Site Features

Caffeine Crazy Game

Spoof Adverts
The Bloggers…

Magic 8 Ball app. Site Competitions

Comic Strips

Business Card



Caffeine Crazy Game

Style - Tongue in cheek game

Setting – Office corridor

Play - Negotiate your way down the 

corridor knocking demanding pc users 

and their problems out the way

Goal - To reach the coffee machine 

before your caffeine levels get 

dangerously low!

URL - www.caffeinecrazy.com



How did we get to them?

EDMs
Simple design 

Small amount of witty copy

Illustration of ‘Spod’ & ‘Systemhero’

Personal touch - EDM from ‘Spod’ & ‘Systemhero’

Minimal and clear CTAs

Featured new content and reasons to visit the site – competitions

Sent out on a weekly basis – becoming a regular item in their inbox



Google Gadget Ad
Interactive ad - appealing to tech audience 

Interactive elements from the game 

Video clip - advertising game - ‘Caffeine Crazy’

What is Systemheroes?

Link to the site



Results from all

Microsite 
− 8,314 visits
− 20,534 page views
− average of 24 visits per day
− 278 HERO Registrations

Caffeine Crazy Game
− 18,666 visits
− 21,205 page views
− average of 44 visits per day

EDMs – combined results
− 63,484 sent, 62,046 delivered, 12,283 opened
− open rate 19.8%, 4,142 clicks, click rate 33.7%

The Google Gadget
− 534,998 impressions
− 557 clicks
− click rate 0.10%



Future plans, Q&A & The Final Word



The Future

What’s in store for the future?
Opening up to a bigger audience, using new lists

Providing more fresh content

Leveraging the site by subtly introducing more Sun product features



Q&A & Competition time

“What is Systemhero’s

side-kick’s name?”



The final word

Thank You

The End


