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Can we make Social 
Networking pay?

Zina Manda
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The Brief
Win the 2008 US Presidential election, 
with an unknown, skinny, black man 
hindered by an Islamic sounding name.
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Key Players
>> Joe Rospars

New Media Director 
& Blue Slate Digital

>> Chris Hughes
Co-founder Facebook

>> Marc Andreessen
Founder of Netscape & 
Board Member Facebook
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>> Barackobama.com
>> 3 million individual donors
>> 6.5 million donations online
>> Over $500m raised online

Blue Slate Digital
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Mybarakobama.com
>> 13 million people provided an email address
>> 7,000 targeted messages sent
>> 2 billion messages sent in total
>> 2 million users created 400,000 blog entries

and posted 200,000 offline events
>> 35,000 Obama for America Groups created
>> Supporters made 3 million online calls in the

final 4 days of the campaign
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14 million hours were 
spent watching 1,800 
Obama campaign 
related videos on 
youtube.com delivering 
over 50 million views.

Youtube.com
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But so much more….
Every campaign 
required an action, 
attendance at an 
event, a donation, 
a call, a visit to your 
neighbours……
a Vote

Brand, yes


