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Sales contact information

Worldwide
Teresa Cunnett +44 (20) 8652 4765
teresa.cunnett@flightglobal.com

North America
Steven Kulikowski +1 630 288 8034
steven.kulikowski@flightglobal.com

Singapore Airshow coverage

MRO USA

Farnborough Airshow coverage

MRO Europe

Asia-Pacific
Cory Mathews +65 6780 4315
cory.mathews@flightglobal.com

Online ad production
James Leakey +44 (20) 8652 8158
enewsletters.copy@rbi.co.uk

All advertisements are accepted
subject to RBI's standard terms and
conditions.

Airline maintenance newsletter

@ righigiobal /Insicht

There is a reason why we're so flexible. You.

More mabilty for heword (<€) Lufthansa Technik

VWelcome to the fortnightly Arine maintenance newsletier.

s newsieter s compled by Figntglobalinsight, me s e
s

ey Lok o Ql\lg\oha\ Ay ebsrle:‘ e
mrms from our ACAS fleet database.

Powering
savings.

Reduce Fuel Burn
and Exhaust Gas

Temperature

with EcoPower®

Engine Wash.

MRO headiines
» Hyderbad Airport, CFM to create CFMS6 training centre.
Related Articks | Share: [

» Australia's JHAS
Related Articles | Share:

» Garuda signs on with SR Technics for component support
Related Aviicles | Share: [

» P&W outiines maintenance for GTF gear
Related Artickes | Share: [

Top ~ More News +

ADVERTORIAL
First Class Engineering Training - Economy Class Pricing.

s an EASA Part1 &7 approved tra , o
ot it o ot e s e Lufthansa Resourcs
nternational airines to private individuais. Holding approvals  Technical Training
for A1, A3, B1.1, B1.2 and B2 we cater directly for the

industry.

.....
£ Pratt s Whitney

Content

Airline Maintenance is a broad-circulation e-newsletter
emailed every two weeks to professionals in the
aviation maintenance sector. Every fortnight the group’s
research arm, Flightglobal Insight, brings together the
latest news highlights, analysis and opinion from across
www.flightglobal.com, the world’s leading aviation
media site. In addition, there is a host of key metrics,
data, images, jobs, events and more.

Audience
Active respondents: 6,534 (January 2010)

Frequency: Fortnightly (Wednesday)

Target Readership: Airline maintenance departments
and aerospace MRO providers.

Source: Flight International, premium data and online
services plus web sign-ups.

Special report & show editions

In addition to the regular fortnightly e-newsletters,
special editions are also produced during major shows
and exhibitions, powered by the market-leading Flight
Daily/Evening News, as well as around features from
Flight's leading Flight International and Airline Business
magazines.
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Rate card: usps

Advertising opportunities

There are three standard display advertising positions available
on all e-newsletters: Top Banner; Skyscraper; and either Mid
Banner or Mid MPU. Volume discount rates are shown below.
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Solus positions

Advertisers may take all three display positions giving solus
sponsorship on one or more e-newsletters. Other promotional
opportunities may also be possible subject to availability.

ho'\-e'ol'hmu deferce newsation a firmghd nageg
yeu the hest mitary avetcn sianes rla!-l bicgs I tm‘-:-vr

!I ig= il ainna ) grad ighdgiobel com

Snorias from Flight

¥ USAF igns oeals for 15 meee C-178, uppraded C-SMs
Asated Arocies | Emal atice 12 8 frent

ADVERTISING DIMENSION

¥ UH hails lumeuo‘luﬂoﬂ llﬂ]hmﬂﬂm
Rigted driicies | Evwl articie i3 6 fren

AD UNIT SIZE (PX)
««s| 1.TOP BANNER 468 X 60
«eees] 2,.SKYSCRAPER 120 X 600
«ees«{ 3.MID BANNER 468 X 60
4.MID MPU 300 X 250
all ad slots

* Augirsiis nears decisions on Bosing F-8A, BAMY participaton
Rt Srtszim | Evil artac 12 @ frang

¥ AERO INDIA: Boging revedls pland for ‘Orovder Lite'
Rhe Arocie | Emad amice 12 & frend

# Fremch air force sends Eaple 1 uh’swﬂgrunlnm
Faten Arocies | Evad artice 13 8 ren

H3dVHISAMS ‘¢

¢ Bracil recescox three bids l\vl K1 Nhghter deal
Baates aroces | Eval artice iz 8 freng

oers Hews b

Top =

++{ 5.INFORMATION PANEL
6.INFORMATION LINKS

5. INFORMATION PANEL

eecccccscccce

.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.

Figai Cowar &
Nt

Tep &

wihats Hos — : Information slots
e B 95 A Force Laborstory plans 2010 : Each e-newsletter includes two opportunities for advertisers to
Februsny. Vi [ ueding manatration " : . .
pitgn o ol 14 o TS, Jomof me ek 1 : present links to their latest news, research and profiles.
ik images, Bogs and Twaner * Indis snd Bussha sim 10 fiy joies filth- Commercial Manager 4
feeda; aeneration fighter by 317 Hewaste, UK . : Inf I:
b U b i for first P38 Joied Sirius Wit cOrgo Sirerall Tave Control Erginser E HRS n ormatlon pane
Fightirs “within wassks® Ieaalt role® siten WA Ay wncial . [ M .+ ¢ Abranded response-oriented panel, providing opportunities
Technical &ssistan P .
¥ Crashed 8.42 had mcorrecty.so UAE : ittt promote products and services. The panel includes: your
siabiliger nme ey ° ° . .
Popular Job Searches : : 3 corporate logo; an eight-word headline; 50 words of text; and
E ©
K °

+ an eight-word link to your website.

noey Enginesring #

4.MID MPU  [RSRWNCE

Evants Calandar
ADTS . Asrospace &
Cefence Training Shane
3. MID BANNER dmudebondits.« o b
Cuser &rgorl Urdeg &oah
Emraies

¢ ¢ Information links:

+ Up to three eight-word links are availabile, linking through to
. latest advertiser news, research etc. Solus positions may be

: available.

eccccccccce

Miche Eddbesm Aie
Pasared

: Advertising production requirements
: S Al advertising copy must be submitted at least five business
: days in advance to: enewsletters.copy@rbi.co.uk.
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GIF, animated-GIF and JPEG images are accepted but flash and
+ rich media files are not. File sizes should not exceed 30Kb. All
L., ads should be accompanied by a text equivalent (up to 200
characters) so that they can be displayed on all devices.

Copy should be sent to James Leakey Tel: +44 (20) 8652 8158
enewsletters.copy@rbi.co.uk
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ADVERTISING RATES PER INSERTION 2010 - USD$
PER INSERTION:
1.TOP BANNER 825 785 765 750 720 685 660 635 610
2.SKYSCRAPER 825 785 765 750 720 685 660 635 610
3.MID BANNER 620 585 580 560 535 520 495 480 460
4. MID MPU

1,915 1,880
5.INFORMATION PANEL 825 785 765 750 720 685 660 635 610
6. INFORMATION LINKS

All advertisements are accepted subject to RBI's standard terms, visit: www.reedbusiness.co.uk/adtermsandconditions
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED: SEPTEMBER 2009

The information contained in this report has been prepared from the circulation data collected
by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Airline Maintenance e-newsletter

Published by Flightglobal Insight, the research unit of Flightglobal:

Flightglobal Insight

Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK
Tel: +44 20 8652 8725

e-mail: insight@flightglobal.com

For further information on this and other Flightglobal Insight e-newsletters including
examples and sign-up information please visit the e-newsletters homepage at:

www.flightglobal.com/staticpages/emailnewsletters.htm
For rate card data, publishing schedules and other media enquiries please visit:

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/
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Flightglobal e-newsletter audience by region:

. . Airline Maintenance
Asia-Pacific
24%

Europe
43%

Africa/Middle
East
9%

Latin America
5%

North America
19%

Regional analysis based on 7,415 recipients for whom geographic
data was available at the start of Sep 2009

Key job functions

Sales & marketing

Flight operations

Airline management/corporate
Engineering/aerospace
Maintenance/engineering
Analyst/consultant

Finance

Audience by key job function/status

NOTE: This listing represents only a sample of the audience from
that element of the circulation for which audited figures are available.

Key job status

Manager

Director

Vice president/general manager
Chief executive/president
Analyst/planner

Managing director

Chief engineer/manager

Airline Maintenance e-newsletter audience
by organisation type - Sep 2009

Aviation
MRO seravol/ces
3% °

Finance &
professional
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Media
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Changes to e-newsletter circulation

sent to 6,534 active recipients.

From 2010 we will be sending our email newsletters to active audiences only. This means we will no
longer send them to people who have not opened or clicked on them in the last 180 days. This will not
affect the number of newsletters that are opened or the number of clicks, it will simply mean that open
rates and click-through rates will be higher. For example, the Airline Maintenance e-newsletter will now be

s Airline
education 43%
6%

Audience by key organisations

Key recipient organisations

Emirates Continental Airlines

Iberia Qatar Airways

Boeing Air Canada Other

American Airlines United Airlines 16%

British Airways Lufthansa Technik

Air France Cathay Pacific Airways

Airbus Austrian Airlines

Qantas Airways BAE SYSTEMS

Malaysia Airlines Saudi Arabian Airlines Aerospace

Lufthansa Embraer 22%

NOTE: This listing represents only a sample of the audience from Organisation type based on analysis of 4,940 recipients for whom full

that element of the circulation for which audited figures are available. demographic data was available at the start of Sep 2009
e-newsletter monthly audience data and annual averages NOTES & DEFINITIONS
Year Month Recipients Opened|  CTOR%|  Sign-ups|Pass alongs Recipients = e-newsletters that were registered as reaching their recipient
2009 April 10,727 3,311 63% 245 96 CTOR% = click through open rate represents the percentage of opened
2009 May 9,019 2,254 69% 233] 117 e-newsletters that resulted in a traceable click through to the website.
2009 June 9,079 2,309 50% 273 75 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website
2009 July 9,158 2,350 63% 243] 73| Pass alongs = e-newsletters that were registered as being shared with a colleague.
2009 August 9,367 2,566 86% 215 111 Total uniques = number of individuals who opened or signed up over a six month period.
2009 September 9,491 2,213 47% 247! 57 Demographic data is based on recipients who have provided full details through a

Apr-Sept-09 Uniques 14,728 8,759 57% 1,456 direct web sign-up or as part of an audited magazine circulation or subscriber to a

2007 average 5,437 1,372 A7% 317 18 premium subscription service, who has indicated permission to receive relevant mailings.
2008 average 7,192 1,795 55% 257 45
2009 YTD Javerage 9,249 2,433 64% 260 78






