Landing Pages

o « Most important?
= « Fill the funnel
" - "= * Get the key things
right
| — = e offers
= e calls to action

* page layout



The Mindset of the Visitor

« Why are they there?
« What do they want?
 Does it make sense?
 Does It look easy?
Do they trust you?
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Landing Page Tips

 The blink test

e Cut back

 Graphics matter

 Keep It simple

* Prominent calls to action
e Test (if possible)
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