


the shorter ones were pleasantly challenging – including 

Devil’s Parlour, playing across a deep ravine to the 

green and overlooking the windswept shores below.

We played two rounds over about four hours, the 

red cliffs and long sandy beaches providing a beautiful 

backdrop to our efforts and making for some of the most 

incredible holes of golf we’d ever seen. Two rounds on 

the nine-hole course costs €49, plus €28 per set of clubs. 

Afterwards, we strolled into the heart of the resort 

to a bustling courtyard of shops and restaurants. Lunch 

at the alfresco Corda Café finished the experience off 

perfectly, with a choice of burgers, steak sandwiches 

and sizzling fajitas for €25-€30 a head.  

WATER WORLD 

Next, it was time to reduce the post-exam stress at the 

vast Aquashow Water Park in Quarteria. We spent five 

hours riding log flumes and slides, barely scratching the 

surface of how much there was to do. A day pass costs 

€30 if pre-booked online.

We still managed to get some chill-out time on the 

beach at Praia dos Pescadores and the pool at the Brisa 

CLOCKWISE FROM LEFT: Adrenaline rush 
at Aquashow Water Park in Quarteria; Pine 
Cliffs Resort; the group of school leavers 
exploring Albufeira
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	❂ Recommend a tour: 

the support of a group and 

a guide can make exploring 

much less daunting, especially 

for first-time travellers or a 

more-adventurous trip. Contiki 

and Topdeck cater exclusively 

to a younger market, while 

G Adventures and Intrepid 

Travel have 18 to 30-something 

ranges. A group of friends 

could even book a private 

departure – although half the 

fun is meeting new people.

	❂ Sell the support: agents 

are a vital point of contact in 

case things go wrong, which 

is even more important for 

younger, less-experienced 

travellers. Ask your existing 

clients about their kids’ (or 

grandkids’) trips and offer to 

book for the group so parents 

can have peace of mind.

	❂ Book transfers on arrival: 

finding your way around a 

new place can be fun, but not 

when you land at midnight 

in an unfamiliar airport and 

your Uber app doesn’t work. 

Pre-booking a transfer on 

arrival and activities for the first 

day gives younger travellers a 

chance to get their bearings. 

	❂ Seek sustainability: a recent 

Advantage survey* found this 

cohort very conscious about 

its impact on the environment, 

with 39% saying they are taking 

the train more often. Have 

flight-free or community-minded 

options ready for those who 

want to travel more sustainably.

S
ELLING TIP

S

Sol Aparthotel, where our group of seven was split 

across two apartments that were clean and functional, 

though with no view to speak of. Each apartment had a 

small kitchenette featuring a hob, toaster and fridge, so 

we were able to keep costs down by stocking up at the 

large supermarket just two minutes away – essential for 

students who are saving money for the start of university.

That also meant we could splash out on our last night 

at the popular La Terrazza del Mare restaurant. There 

were queues to be seated, but it was worth the wait for 

the food, drinks and stunning ocean views.

For a good-value, first-time trip with friends, we 

managed to pack plenty of memorable activities  

and fun experiences into our five days. Now we  

just need to plan the reunion trip next year. 

BOOK IT

Tui offers five nights at the Brisa Sol Aparthotel in Albufeira 

from £515 per person. The price includes easyJet flights from 

Gatwick (hand luggage only) and transfers.

tui.co.uk 

Gen Z travel in numbersGen Z travel in numbers

38%
use TikTok and Instagram 

for travel inspiration*

34%
want to visit lesser-known 

or unusual destinations

63%
would go off-season to save 

money or avoid hot weather

25%
want travel that engages 

local communities

*Source: Jetsetting Into Tomorrow, a report 
from The Advantage Travel Partnership, 
based on a survey of 2,000 UK adults by 
OnePoll, published May 2024.
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