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Terms and Conditions

Open to United Kingdom and Republic of Ireland residents aged 18 or over only.
Competition closes on 31 January 2018. Entries received after the Closing Date will not
be counted.

Agents may enter as many times as they wish, but is restricted to one booking per entry.
Bulk, automatically generated or third party entries are void.

There will be 6 winners’ prizes, one chosen per week.

The winners will be selected from all valid entries for this competition received before the
Closing Date.

Winners will be notified by email or using the other contact details provided by the winner
within fourteen days after the Closing Date. All reasonable endeavours will be made to
contact the winner during the specified time. If a winner does not respond within 24 hours,
the Promoter reserves the right to re-draw another winner from the valid/correct entries
that were received before the Closing Date.

This prize is an Apple iPad. The prize is open to any travel agent, booking holidays to
Bahrain aged 18 or over, except employees of Hills Balfour, Digital Spring and Bahrain
Tourism & Exhibitions Authority. Prizes are non-transferable, non-refundable and no cash
alternative will be offered. The prizes will be dispatched to the winners no later than one
month after the closing date.

The winners of the prizes may be required to participate in reasonable publicity relating to
this Competition including participating in social media activity.

The promoter of this competition is Digital Spring Ltd, on behalf of Hills Balfour Limited
and Bahrain Tourism & Exhibitions Authority. If you have chosen to receive future
marketing within this competition, but change your mind at a later date, you can
unsubscribe from the list by clicking Un-Subscribe at the bottom of the marketing emails
you receive, or by contacting Hills Balfour directly, requesting that your data is removed
from the marketing list.

General terms and conditions for competitions apply*

*GENERAL TERMS AND CONDITIONS FOR COMPETITIONS

These terms and conditions apply to all competitions (unless and to the extent that) the
competition states otherwise.

The winners are responsible for ensuring they are able to accept the prize as set out and
in accordance with these terms and conditions, in the event they are unable to do so then
the Promoter reserves the right to redraw the prize.

Entry is free but entrants should be aware that they may be subject to data charges
depending on their own individual arrangements for Internet access.

An eligible entrant must be an individual, must enter on their own behalf, and must submit
an entry in the form requested by the Promoter under this promotion including their name
and email address.

By entering, all eligible entrants agree to abide by each and all these terms and conditions.
Misrepresentative or fraudulent entries will invalidate an entry. Where a competition
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involves a voting process: offering or receiving any incentive for voting is not permitted
and will invalidate the vote, and may disqualify the recipient of the vote. The Promoter
reserves the right, with or without cause, to exclude entrants and withhold prizes for
violating any of these terms and conditions. The Promoter reserves the right to amend
these terms and conditions. Any amendments will be published on the Website.

The Promoter reserves the right to publish entries (including parts of entries) other than
the winning entry and publication does not necessarily mean the entrant has won a prize.
There is no cash or other alternative to the prize stated and the prize is not transferable
and no part or parts of the prize may be substituted for other benefits, items or additions.
Winners may be required to submit valid identification before receiving their prize.

The Editor's decision is final and binding on the entrants. No correspondence will be
entered into.

The Promoter will not be liable for technical, hardware, or software failures of any kind or
lost or unavailable network connections that may limit or prohibit an eligible entrant's ability
to participate in the competition. Other than death or personal injury arising from the acts
or omissions of the Promoter or its employees, the Promoter will not be liable for any loss
or damage arising out of the winner’s (or their guest’s) enjoyment of the prize.

Uses of personal data received by the Promoter in the course of the promotion are subject
to the privacy policy found on the Promoter's website (the “Website”). Winners' names
may be published on the Website.

Competition entry will be deemed acceptance of these terms and conditions.

The Promoter reserves the right at any time to cancel, modify or supersede the competition
(including altering prizes) if, in our sole discretion, a competition is not capable of being
conducted as specified. The Promoter reserves the right to substitute a prize of equal
value in the event that circumstances beyond their control make this unavoidable.



