
 Terms and conditions apply: 
  
Entries must be made showing the MH Amadeus Booking reference. Entries can only be made for new 
ticketed bookings made from 31 August to 30 September for travel anytime.   
  
Travel Agents selected from the draw will only be able to win either the top or secondary prize and 
cannot claim both prizes. All the prizes in the competition are non-transferable and not convertible to 
cash.  
Winners will be selected at random based on the number of entries received from 01 October following 
the completion date of the competition on 30 September. Winners will be contacted via email by 
Malaysia Airlines. Malaysia Airlines is not responsible for any technical issues (or other) which impede an 
entrants' entry being submitted correctly and/or in full. 
  
Top Prize: 25 places to be won on the Make It Malaysia FAM 
  
The trip is on the 15th - 21st of November for the Senses FAM and 16th - 22nd of November for the 
Adventure FAM. Winners will be sent the itineraries which list out the specific flights, arrangements, 
tours and meals. Winners will be allocated a place to either the Senses or Adventure FAM and do not 
have the option to select which one they want to join.  Chosen winners who agree to confirm their place 
on the FAM are liable for the full net market fare in the event of their cancellation or no-show. Any 
changes on the flight ticket arrangements outside of the itinerary not made by the airline are to the cost 
of the passenger. All flights are inclusive of taxes and surcharges and valid on Malaysia Airlines only. The 
ticket holders are entitled to the free baggage allowance as per the existing rules on the pertinent flights. 
No Enrich or One World miles are accruable on the flights for this FAM. Malaysia Airlines reserves the 
right to offload/downgrade passengers due to operational reasons. Participants on the FAM are 
responsible for arranging their own transfer to/from London Heathrow and arranging their own travel 
insurance. All hotel/resort stays are arranged in single occupancy with the respective hotel/resort 
sponsors. All meals as specified on the itinerary that will be sent out to winners is included. Any 
arrangements outside the itineraries are on personal expense and arrangement.  
  
Senses FAM: 1 x return flights from London Heathrow to Kuala Lumpur, 1 x one-way flight from Kuala 
Lumpur to Penang, 1 x ferry transfer from Penang to Langkawi and 1 x one-way flight from Langkawi to 
Kuala Lumpur. All passengers must travel on the flight itineraries specified. Ground arrangements and 
tours are covered by Penang Global Tourism and Langkawi Development Authority. The dress Code is 
smart casual in Kuala Lumpur and relaxed in Penang and Langkawi.   
  
Adventure FAM: 1 x return flights from London Heathrow to Kuala Lumpur, 1 x return flight from Kuala 
Lumpur to Kota Kinabalu, 1 x return flight from Kota Kinabalu to Sandakan. All passengers must travel on 
the flight itineraries specified. Ground arrangements and tours are covered by Sabah Tourism. The dress 
Code is smart casual in Kuala Lumpur and relaxed in Kota Kinabalu.   
  
Secondary Prize: A pair of General Admission Tickets to the Liverpool Football Club vs Chelsea Premiere 
League Match at Anfield on 25 November 
  
Each winning prize consists of a pair of Liverpool FC match ticket. The prize is not transferable in any way 
and cannot be transferred into another person's name, nor can it be exchanged or sold for cash. The prize 
winner will be responsible for all other costs of a personal nature, for example accommodation, meals, 
getting to/from Liverpool covering UK domestic flights, over ground transfers and travel insurance, which 
is strongly recommended. Malaysia Airlines also reserve the right to provide substitute prizes (of similar 
value) should the specified prizes become unavailable for reasons beyond their control. Malaysia Airlines 
does not take any responsibility for any liabilities for any disappointment, injury or loss incurred by the 
prize winner from accepting the prize or participating in the promotion. 


