
DATE                                     FEATURES

December/January    ◗ Excursions Preview 
   ◗ Heart of England  

 ◗ West Country & Isles of Scilly  

February     ◗ Southern England & Isle of Wight 
 ◗ Educational travel 
 ◗ Wales 

March      ◗ London & Home Counties 
 ◗ British Tourism & Travel Show preview  
 ◗ Gardens and Country Homes 
 

April    ◗ Ireland 
     ◗  Coach Travel
     ◗ North East England 

May     ◗ Yorkshire 
 ◗ Sports Travel 
 ◗ Scotland 

June      ◗ Heart of England 
 ◗ River Cruise UK 
 ◗ Southern England & Isle of Wight 

July/August     ◗ North West England 
 ◗ Christmas events  
 ◗ Channel Isles 

September    ◗ Wales 
     ◗  Heritage tourism
     ◗  East of England
 
October    ◗ Ireland 
     ◗ Group travel 

    ◗ London & Home Counties 

November    ◗ Scotland 
    ◗ WTM Preview 
    ◗ Theme Parks & Attractions 

FEATURES  CALENDAR 2018

Please note that all listings are subject to change

� IN FOCUS l LONDON & THE HOME COUNTIES

travelgbi.com10 TravelGBI | June 2017

Laura Citron, the new chief executive  
of London & Partners, joins as record  
visitor numbers are announced – but 
challenges such as Brexit emerge.  
Samantha Mayling reports

Telling

Born and raised in London, the 
new boss of London & Partners 
says she can’t think of a better 

job than promoting the city she loves.
Laura Citron was announced as chief 

executive of the mayor’s international 
promotional agency at the start of May 
– shortly before figures were revealed 
showing the city had welcomed a record 
number of overseas visits in 2016. 

Overseas tourists made 19.1 million 
visits in 2016, up 2.6% on 2015, 

London,s 
story

spending almost £12 billion on hotels, 
restaurants and attractions.

The last three months of 2016 were 
especially strong as overseas tourists 
took of advantage of London offering 
better value for money than before. 

The success was partly thanks to major 
exhibitions – such as David Hockney at 
the Royal Academy and Rolling Stones at 
the Saatchi Gallery – and events including 
Great Fire 350, commemorating the 
anniversary of the Great Fire of London. 

� Maintaining momentum 
Citron’s challenge is to keep that 
momentum going, as the city prepares 
for Brexit and competes with major 
global destinations.

“London is one of the world’s most 
welcoming and culturally vibrant cities,” she 
said. “With more than 1,000 museums and 
galleries, 240 theatres and four Unesco 
World Heritage Sites, the city is an eclectic 
mix of heritage and contemporary culture.

“London & Partners has done a 
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fantastic job since it was created, helping 
to attract millions of tourists to London 
by showcasing how unique our city is. 

“Since its launch in 2011, the number 
of overseas visitors has gone up by 25%.

“We know culture is a major draw for 
tourists from all over the world and we 
need to continue shining a spotlight on 
the amazing events and attractions that 
drive international visitors to London. 

“To do this, we will be focusing on the 
city’s world-renowned attractions, but 
also on its hundreds of hidden gems.”

� Working with partners
Citron will build on popular campaigns – 
such as London’s Autumn Season which 
showcases the capital’s cultural scene – 
and develop more partnerships.

“Last year, we worked with Marketing 
Manchester to develop holiday packages 
targeting the Gulf Cooperation Council 
countries, through which visitors had access 
to open-jaw ticketing: flying into one of our 
cities and out of the other,” she explained.

‘We will be 
focusing on 
London's 
world-
renowned 
attractions 
and hidden 
gems’

OPEN BOOK: The new boss 
at London & Partners will tell 
London’s story to the world.

“In 2018, we will be working on a 
ground-breaking joint marketing initiative 
with Paris to attract more international 
visitors for both cities. We will continue 
to tell the world that London is open for 
visitors from all over the world.”

� Great insight 
She said London & Partners is unique in 
the way it operates, as it covers sectors 
as varied as tourism, education, foreign 
direct investment, life sciences and 
technology.

“In my previous job as managing 
director of the government and public 
sector practice of advertising agency 
WPP, I have had the opportunity to work 
with a number of destinations around 
the world, both cities and countries, on 
their destination marketing,” she said. 

“This has given me great insight into 
the industry, how competitive the  
market is and how agile we need to  
be to stay ahead, and it is this knowledge 
that I will use to promote London.”

Citron likes to browse the antique shops, 
markets and cafes of Camden Passage in 
Islington, or see plays in theatres such as 
the Almeida or the Orange Tree theatre.

She also says London is “the perfect 
city to spend time outdoors”, and she 
enjoys exploring London’s green spaces 
such as Hampstead Heath, the Isabella 
Plantation in Richmond Park and the 
Regent’s Canal footpath.

“I am honoured to be able to lead the 
team at London & Partners to carry on 
telling London’s story brilliantly,” she said.

� Queer British Art, Tate Britain
� Alberto Giacometti, Tate Modern
�  Red Star Over Russia, Tate Modern
�  Pink Floyd Exhibition: Their 

Mortal Remains, V&A
�  Harry Potter: A History of Magic, 

British Library 
�  Wizarding Wardrobes, Warner 

Bros Studio Tour
visitlondon.com
londonandpartners.com

CULTURAL HIGHLIGHTS

Laura Citron

� IN FOCUS l SUB HEADING
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New events add to the appeal 
of south east England, as 
tourism bosses hope to attract 
even more visitors in 2017. 
Samantha Mayling reports

South
New events, anniversaries  

and hotel openings across 
south east England are 

expected to help the region build  
on a bumper 2016. 

The south east is the biggest region 
outside London for tourism – larger than 
Scotland and Wales combined – and 
overseas visitor numbers have grown 
steadily every year since the Olympics 
in 2012.

Last year saw international and 
domestic visitors spend an estimated 
£12 billion, supporting more than 
400,000 jobs.  

Nigel Smith, chief executive at 
Tourism South East, said: “With cheaper 
sterling now appearing to be a fact of 
life, overseas visits are expected to grow 
again in 2017-2018 – early signs in 2017 
certainly back that up. 

“The value of domestic day visits to 
the region is expected to have risen by 
over 10% in 2016 compared to the year 
before.”

He said the secret to sustaining 
growth in the visitor economy is to 

continually improve the “quality, variety 
and value for money” – and this year’s 
new events and openings should help 
those aims.

� Literary heroes
With 2017 being the VisitEngland Year 
of Literary Heroes, the focus is on links 
with authors and literature.

One highlight is the 200th anniversary 
of Jane Austen’s death and events are 
marking the occasion in Hampshire, 
where she was born, and Brighton.

The Royal Pavilion in Brighton is 
holding an exhibition called Jane Austen 
by the Sea (June 17, 2017-January 8, 
2018) which explores her relationship 
with coastal resorts, and life in Brighton 
during her time. 

It is also the 125th anniversary of 
the first Sherlock Holmes publication A 
Study in Scarlet, written by Sir Arthur 
Conan Doyle in 1892 when he was 
working as a doctor in Portsmouth. 
Portsmouth City Museum houses the 
largest collection of Doyle and Sherlock 
memorabilia in the world.

Other new events will mark the 
350th anniversary in June of the Battle 
of Medway and an international hot 
air balloon festival will take place in 
Eastbourne (July 28-30).  

� Awards for attractions
The region also boasts perennially 
popular attractions and several 
were recognised at the VisitEngland 
England for Excellence awards, 
including Waddesdon Manor (pictued) 
in Buckinghamshire; the Mary Rose 
Museum in Portsmouth; and Blenheim 
Palace in Oxfordshire.

� IN FOCUS l SOUTH EAST ENGLAND

The beautiful

DID YOU 
KNOW

The south east is developing a global 
reputation for its English sparkling 
wines, thanks to the chalk soils and 

an increasingly warmer climate.
Vineyards such as Hambledon, 

Denbies, Rathfinney, Ridge View and 
Hush Heath are offering more tours 

for visitors and groups. 

With 
cheaper 
sterling now 
appearing to 
be a fact of 
life, overseas 
visits are 
expected to 
grow again 
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The National Trust has more than 130 
sites in the south east including popular 
venues such as Mottisfont Abbey in 
Hampshire, Polesden Lacey in Surrey, 
Bodiam Castle in East Sussex, Sheffield 
Park Gardens in West Sussex and the 
White Cliffs of Dover. 

The British Airways i360 in Brighton 
will celebrate its first birthday this 
summer, having established itself as 
one of the ‘must do’ experiences on the 
south coast. 

The region is also home to two 
National Parks – the South Downs and 
the New Forest – and five Areas of 
Outstanding Natural Beauty.

Tourism South East works closely 
with the travel trade domestically and 
overseas and was awarded Destination 
Marketing Company of the Year by 
UKinbound in a shortlist that included 
London and Partners and VisitScotland. 

Smith said: “For the UK trade, 
we organise exhibitions such as the 
successful Excursions Show in January 
each year at Alexandra Palace, and 
produce a printed guide backed with 
e-news and direct-mail campaigns.

“For the overseas market, we are 
active in promoting to trade in Germany, 
the Netherlands, Scandinavia, the US 
and China, and looking to expand into 
new markets for 2017 and 2018.” 
tourismsoutheast.com
visitsoutheastengland.com

�  The Southampton Harbour Hotel 
– one of only two five-star hotels 
opening in England in 2017. The 
£25 million yacht-inspired hotel 
will have 85 rooms, in the heart of 
the marina. 
�  A 61-room castle-themed family 

hotel will open at Legoland in 
Windsor. 
�  A six-bedroom hotel and 

restaurant, The Driftwood Hotel 
& Restaurant, will open in Bexhill-
on-Sea, East Sussex.

NEW HOTEL 
OPENINGS

©National Trust Waddesdon Manor


